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Berlin represents a national and an international ap-

peal; an exciting mix of art, film, music and fashion. 

This is where tomorrow’s trends are born. Berlin at-

tracts a great number of young creative people from 

all over the world thanks to the excellent living con-

ditions and freedom of design. The creative industry 

of the city is still very young. Only about 20% of the 

companies were established before 1990 or have 

previously settled in Berlin. The vast majority of them 

has been founded from the mid 90s onwards. (Until 

May 2018 the companies in the capital working in 

the fashion industry grown to 2.700 employees.) 

Berlin has become the city with the highest density 

of fashion-related companies in Germany, the fash-

ion sector employing about 25.000 people (2015).  

Sales in the fashion industry increased by 11.6 per-

cent to around 4.8 billion euros between 2014 and 

2015 alone, to which the Berlin Fashion Week con-

tributed a major part.

Source: Basic Statistic Office/ Federal Statistics Office

25.000
people working in

fashion-related
companies

2.700
companies in the
fashion industry

4,8 Mrd. Euro
sales in the fashion 

industry a year

FASHION HOTSPOT BERLIN
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After just a few seasons (since the founding of 

MBFW), Berlin has established itself as one of the top 

5 fashion sites worldwide with up to 70,000* visitors, 

more than 30 fashion shows during the Fashion 

Week as well as numerous trade shows, events and 

showrooms. In 2018, around 200,000 people came 

to visit the Fashion Week, further fueling the city’s 

economy with up to120 million euros. The broad 

range of Berlin’s fashion sector offers everything 

from high-end couture and tailoring to eco-fashion 

and streetwear, from single pieces to collections. 

Green Fashion and Upcycling are becoming increas-

ingly important; more and more fashion labels in 

Berlin concern themselves with production accord-

ing to ecological standards. The Green Showroom 

and the Ethical Fashion Show as well as other major 

trade shows are showcasing numerous brands of 

the Eco-Portfolio.

THE BERLIN FASHION WEEK

*includes multiple countings

120 m. Euro
economic strenght

each season

30
fashion shows

70.000
visitors
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Berlin has an exceptionally high density of fashion 

schools in Europe as well as a steadily increasing 

number of design talents. There are (at least) nine 

fashion schools that focus on training young aspiring 

talents to become outstanding designers, e.g. the 

Universität der Künste and AMD – Academy of 

Fashion and Design, to name a few.

Many people call Berlin the new Silicon Valley, and it 

is true that many investors are browsing through the 

creative capital in search of new ideas, creative 

minds and networking opportunities. 

Additionally, the Senate Department for Economics, 

Energy and Public Enterprises/Project Future anually 

invests up to 1 million euros in single- and infrastruc-

ture projects since 2007. The federal state of Berlin, 

through the Senate Department for Economics/

Project Future, has vigorously supported the devel-

opment of Berlin as a fashion location and the 

Fashion Week Berlin by supplying financing and fund-

ing of over ten million euros (excluding IBB loan pro-

grammes and grants for investment expenditure).

Among others, the supportive measurements 

include:

AROUND 4 FASHION SHOW
SLOTS ANNUALLY
for Berlin-based fashion brands as part of the Berlin 

Fashion Week.

SUPPORT FOR BERLIN-BASED
FASHION BRANDS
who show their collections as part of the Berliner 

Modesalon and.

PARTICIPATION AT THE
BERLIN SHOWROOM
joint presentations abroad (two womenswear pre-

sentations as part of the Paris Fashion Week).

SPONSORSHIP
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„We remain faithful to our engagement and want to perma-

nently strengthen Berlin as a fashion location. The funding 

and support of youth talent and established fashion brands as 

part of the Berlin Fashion Week is an important task, with 

which we were able to support over 100 show slots in favour 

of Berlin-based fashion brands. I’m especially happy about the 

diversity of genres represented in the selection and that we 

present sustainably produced fashion by Danny Reinke, too.“

           RAMONA POP, SENATOR FOR ECONOMY 

“During the Berlin Fashion Week, sustain-

ability meets innovations, fashion meets 

high tec h and key players 

from the fashion industry 

meet up-and-coming 

designers and start-ups. 

This unique atmosphere 

generates future-oriented 

ideas that benefit all 

fashion-industry stake-

holders. We are delighted 

that, with the special focus 

of the Greenshowroom, the Ethical Fashion 

Show Berlin and FashionSustain on sustain-

ability and innovations in the world of 

fashion, we will ensure a unique, pan-Euro-

pean proposition for the Berlin Fashion 

Week.”

OLAF SCHMIDT, VICE PRESIDENT TEXTILES AND 
TEXTILE TECHNOLOGIES, MESSE FRANKFURT
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„Berlin was the inspiration to get involved with trade fair and exhibition industry. The city has 

a lot of potential, the number of amazing shows is fantastic, and Berlin meets almost all 

requirements to be a big and internationally recognised hotspot. Especially 

the rough and unfinished feel attracts many visitors. Additionally, the price 

level is still acceptable compared to other metropolises. Berlin is ideal as 

the European location for high-end fashion.  For the future, it would be 

nice if all exhibition organisers would get together and join forces to work 

towards a future oriented presence of the Fashion Week. The goal should 

be an official “Berlin Fashion Week Shuttle”, which combines all exhibitions 

with each other, the airports and the train station.”

SHANE BRANDENBURG, SALES MANAGER AND PARTNER AT SELVEDGE RUN
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MBFW

In January 2019, MBFW will showcase its fashion-focused, approach-
able concept according to the new claim “Follow MBFW – Connect 
Fashion”.
Within the modern and digital format that successfully launched in 
2018, Mercedes-Benz and creative agency NOWADAYS band to-
gether to further strongly promote Berlin as fashion location and 
offer an attention-drawing platform for upcoming designers as well 
as established fashion brands to present their collections twice a 
year.

The collections for Autumn/Winter 2019/2020 will be presented at 
ewerk located in Wilhelmstraße, Berlin-Mitte. With its raw industrial 
look, the location offers excellent conditions to create an authentic 
atmosphere where high-end fashion is the centre of attention.
Within in the new concept, MBFW focuses on remarkably staged 
presentations by a selected number of designer labels and brands 
in one location. Fashion interested end-consumers have the chance 
to watch all MBFW shows live at the forecourt of the venue within 
the KUBO or follow via digital channels like the website www.mbfw.
berlin.

LOCATION
ewerk Berlin
Wilhelmstraße 43
10117 Berlin

Press ContaCt
Annika Brix
annika.brix@mbfw.berlin

CONTACT
buero@mbfw.berlin

WEB
www.mbfw.berlin
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PREMIUM is an international business platform for advanced con-
temporary fashion that is constantly improving. Based on the close 
exchange with our network pointing out what we need to rethink, 
we have created a new trade show concept for January that means 
segments will be mixed up. Another new element is the focus on 
key looks and items. Each brand curates the most important collec-
tion pieces and highlights them visually. Parallel to the Fashion 
Week, Berlin will start celebrating 100 years of BAUHAUS from 
January 16th with lots of nice exhibitions and events around the 
city. Reason enough for PREMIUM to use the BAUHAUS style as an 
inspiration for the campaign and motto for the restructure: form 
follows function.

“In January, we will present to you an evolving trade show concept 
that has grown out of Europe-wide studies of fashion retail and 
market analyses by the PREMIUM GROUP. There will be new brand 
worlds created and these will be configured in a fresh way within 
the eight halls at STATION-Berlin on the basis of pricing, image, 
 positioning and distribution strategy. Furthermore, each brand 
presents a key look, item or story on its booth accordingly. The aim 
is to capture and retain buyers’ attention, to inspire them and ac-
tively initiate a dialogue.”

Anita Tillmann, Managing Partner PREMIUM GROUP

LOCATION
STATION-Berlin 
Luckenwalder Strasse 4–6
10963 Berlin

CONTACT
PREMIUM Exhibitions GmbH 
+49 (0) 3062 908 50 
info@premiumexhibitions.com

PRESS CONTACT
Lena Elster
l.elster@premium-group.com

SALES CONTACT
Franziska Diers
F.Diers@premiumexhibitions.com

WEB
www.premiumexhibitions.com
www.facebook.com/PREMIUMBERLIN 
www.instagram.com/PREMIUMBERLIN 
www.twitter.com/PREMIUMBERLIN

Tuesday, 15 January 2019, 10am–7pm

Wednesday, 16 January 2019, 10am–7pm

Thursday, 17 January 2019, 10am–5pm

PREMIUM
INTERNATIONAL BUSINESS PLATFORM FOR
ADVANCED CONTEMPORARY FASHION 
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True to the meaning of the word panorama, PANORAMA BERLIN of-
fers a broad overview of national and international mens and wom-
enswear collections. Thereby, it enriches the international trade fair 
landscape consistently with strong and relevant new brands from 
formal and casual wear, contemporary and denim to accessories, 
shoes, streetwear and sustainable fashion as well as selected life-
style products. Since its premiere in January 2013, the event quickly 
became internationally successful and today presents over 800 
brands in seven halls on more than 35.000 square meters of exhibi-
tion space.

Fall/Winter 2019/20 marks the thirteenth edition and another revo-
lutionary step for PANORAMA BERLIN. The concept for PANORAMA 
BERLIN was totally revised – the result: an  event that will take place 
from January 15-17, 2019 under the motto “Panorama Berlin Expe-
dition”. The shift will be apparent in all seven halls that are being 
re-conceptualized. The aim is to present relevant brands and 
straightforward messages. With clearer brand presentations, trend 
capsules and limited editions that can only be found in Berlin, fash-
ion will be showcased in an exciting lifestyle context. There will be a 
platform for brands that are focused on building an identity, so they 
get more visibility.

The entrance area will undergo a complete transformation. Regis-
tration will be part of the event and will be moved to the outside 
area in front of the entrance. When they arrive, visitors will be right 
in the midst of the action. Brand activities, entertainment,  music & 
food: the South Entrance becomes the trend-setting window of 
PANORAMA BERLIN.

LOCATION
PANORAMA BERLIN 
ExpoCenter City 
Eingang Süd/Jafféstraße
14055 Berlin

CONTACT
PANORAMA Fashion Fair Berlin GmbH 
+49 (0) 3027 595 604 0 
office@panorama-berlin.com

PRESS CONTACT
Petra Kraft
+49 2154 493 90
panoramaberlin@public-images.de

WEB
www.panorama-berlin.com 
www.facebook.com/panoramafashionfairberlin
www.instagram.com/panoramafashionfair

PANORAMA BERLIN 
PANORAMA EXPEDITION

Tuesday, 15 January 2019, 10am–6pm

Wednesday, 16 January 2019, 9am–6pm

Thursday, 17 January 2019, 9am–5pm
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Six partly gallery-like floors make up the space for around 200 fash-
ion and lifestyle brands showing young and trend-oriented collec-
tions next to innovative food and drink offerings. The aim is to feed 
retailers with inspiration, stories and emotions on a business plat-
form that complies with the look & feel of a modern concept store 
within KÜHLHAUS on the STATION- Berlin grounds in immediate 
proximity of PREMIUM.

LOCATION
Kühlhaus 
Etage 1–5 
Luckenwalder Strasse 3
10963 Berlin

PRESS CONTACT
Lena Elster
l.elster@premium-group.com

SALES CONTACT
Susanna Schneiders
s.schneiders@premiumexhibitions.com

WEB
www.showandorder.de 
www.facebook.com/ShowandOrder 

SHOW & ORDER X PREMIUM
TRADE SHOW FOR FASHION, LIFESTYLE & EXPERIENCE

Tuesday, 15 January 2019, 10am–7pm

Wednesday, 16 January 2019, 10am–7pm

Thursday, 17 January 2019, 10am–5pm
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“Berlin offers an incredi-

ble variety and shows di-

versity through its artistic 

and cultural faces, which 

inspires me as a design-

er, on a daily basis.”

JULIA PHILOMENA LEIFERT, 
DESIGNER, CREATIVE DIRECTOR OF 
GREENSHOWROOM BERLIN

“The strengths of the fashion location Berlin 

is the fact, that Berlin has a different ori-

entation than e. g. Paris or Milan: we have 

so many young, creative people. Berlin has 

huge potential. People from all over the 

world come and live here. Berlin and its 

fashion industry fund and support young 

talents and help them grow.” 

EWA HERZOG, DESIGNER, WINNER OF THE MBFW SHOW SLOT

STATEMENTS ABOUT BERLIN FASHION WEEK
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“Berlin is my network. In Berlin, it’s possible to receive an event request three weeks ahead 

of Fashion Week and to organise a Show at the racecourse in Hoppegarten with com-

bined forces and contacts…–meaning: before the show, is after the show. And everyone 

helps. That’s worth a lot… In 2003, I came to Berlin – for my fashion studies. Thinking back, 

my first impression was “Berlin is never finished, reinvents itself every day. Construction 

works everywhere. But it’s moving, in a positive way…”

My vision for Berlin and the fashion is: us Berlin fashion 

brands need to be strong, show our collections in Berlin to 

make the city a magnet for international buyers and clients. 

I’m very proud and thankful to have won a fashion show slot, 

funded by the Senate as part of MBFW. And I’m sure I’ll con-

vince the audience: Berlin has potential!”

ISABEL VOLLRATH, DESIGNER, WINNER OF THE MBFW SHOW SLOT

“Berlin is an extremely virbant and 

diverse city, which offers an endless 

amount of inspirations. We’re very 

thankful for the Senate to support us 

with a Slot this year. This way we have 

the opportunity to grow as a brand and 

give something back tot he city.”

DANNY REINCKE, DESIGNER,
WINNER OF THE MBFW SHOW SLOT
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The #FASHIONTECH BERLIN conference, which was founded in 
January 2015 by the PREMIUM GROUP, is the leading C-level tech 
conference for the fashion industry. Twice a year, during Berlin 
Fashion Week, the business platform connects fashion with the tech 
industry and the start-up community, with the aim of discussing 
topics surrounding the digital transformation, innovations, change 
management and disruptive technologies.

Featuring keynote presentations from leading international experts 
on stage (#LISTEN!), interactive masterclasses to boost your special-
ist knowledge (#LEARN!) and the Exhibition Area, where visitors will 
be introduced to the latest developments, products and innova-
tions on the market (#EXPERIENCE!), #FASHIONTECH Berlin has 
evolved to become a leading European content hub for technology, 
digitalisation, sustainability and innovation.

#FASHIONTECH BERLIN also creates the stage for interdisciplinary 
exchange between the different industries. The networking areas 
give visitors the opportunity to network with the speakers, industry 
insiders and entrepreneurs, as well as to seek out new business 
partners and generate business leads.

The main topic at the upcoming conference is: “How to transform 
your organisation”. 
This will be addressed through the following aspects:
 
•  Innovation & Technology
•  Customer Journey 
•  Leadership & Culture
•  Future of Work

LOCATION
KRAFTWERK, Floor 1 
Köpenicker Straße 70
10179 Berlin

CONTACT
Michael Stracke
hello@fashiontech.berlin

PRESS CONTACT
Christine Zeine
press@fashiontech.berlin

WEB
www.fashiontech.berlin
www.facebook.com/FashionTechBerlinConference
www.instagram.com/Fashiontech_berlin/
www.twitter.com/fashiontechber

#FASHIONTECH BERLINTuesday, 15 January 2019, 10am–6pm
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FashionsustainBerlin

Technology, sustainability and innovation are important drivers of 
the fashion and textile industry that will revolutionize the sector 
and its processes and production methods. International confer-
ence format Fashionsustain is dedicated to precisely these topics. 

The upcoming edition of Fashionsustain will be dedicated to the sub-
ject of water. On Wednesday 16 January 2019, everything at Kraftwerk 
Berlin will revolve around highly topical water-related issues, from 
microplastics to water stewardship. High-profile speakers from in-
novative companies will be presenting visionary approaches to help 
preserve this vital resource. And the topics discussed on the confer-
ence stage will be brought to life in the “Showcase of Change” exhi-
bition area. But taking place before that, from 14 to 15 January 2019, 
is the Thinkathon – a space for open dialogue and creative thinking 
processes. Fashionsustain is part of Neonyt, the global hub for fash-
ion, sustainability and innovation (15 to 17 January 2019).

The organizer Messe Frankfurt also continues its successful col-
laboration with #Fashiontech by Premium Group, the leading 
conference on digital transformation, innovation and disruptive 
technologies. #Fashiontech will take place at Kraftwerk Berlin, on 
15 January 2019.

LOCATION
Kraftwerk Berlin
Upper level
Köpenicker Straße 70
10179 Berlin

CONTACT
Falco Fuchs 
Messe Frankfurt Exhibition GmbH
+49 6975 755 938
falco.fuchs@messefrankfurt.com

PRESS CONTACT
Alex Vogt
+49 6965 005 732 
vogt@kernkommunikation.de

WEB
www.fashionsustain.com
www.facebook.com/FashionSustain
www.instagram.com/fashionsustain.berlin

Wednesday, 16 January 2019, 10am–3.30pm
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10 years of cool. Time flies. In January SEEK celebrates its tenth anni-
versary. And as we know the Seekers, we can expect lots of surpris-
es, crazy actions and partys on and around the show. Since its début 
in 2009, SEEK has placed the emphasis on autonomy, anti-trend sen-
timent, tradition and provenance. Shaped by subcultures, music and 
art, it‘s all about creating, nurturing and reinterpreting sustainable 
values. Precisely for this reason, SEEK welcomes all those brands 
who retain their individuality by constantly reinventing themselves 
while appreciating and fostering their roots.

SEEK was created out of this feeling that brands are not just competi-
tors but partners. We have a lot of brands whose Head Ofs are very 
close and who realize that having an exchange can be economically 
beneficial for everyone involved. One of the SEEK community’s prin-
cipal traits from the very start has been the friendly interaction. We 
aspire to meet all of our partners’ different needs, whether we serve 
as a stage or a cocoon.

LOCATION
ARENA Berlin
Eichenstrasse 4
12435 Berlin

CONTACT
info@seekexhibitions.com

PRESS CONTACT
Lena Elster 
l.elster@premium-group.com

SALES CONTACT
Maren Wiebus
mw@seekexhibitions.com

WEB
www.seekexhibitions.com
www.facebook.com/seekberlin
www.instagram.com/seek_berlin

SEEK – A COMMON GROUND
FOR INDIVIDUALS IN FASHION

Tuesday, 15 January 2019, 10am–7pm

Wednesday, 16 January 2019, 10am–7pm

Thursday, 17 January 2019, 10am–5pm
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As a tradeshow for quality garments and crafted goods, Selvedge 
Run boasts a unique mix of exhibitors. The list of brands showcas-
ing their collections at Selvedge Run includes fundamental denim 
brands and products with character, all of which combine tradition, 
heritage and craftsmanship in their DNA and some of which will be 
making their only European appearance here in Berlin. On a newly 
designed and innovative platform, the event will bring together cu-
rated, international iconic and heritage brands with selected “cur-
rent brands” showcasing nature, active and sportswear looks. 
Under the motto #Reachnextlevel, Selvedge Run, which is taking 
place in the architecturally impressive hall at the South Entrance of 
ExpoCenter Berlin, is set to become an integrated part of Panorama 
Berlin. The show is therefore opening itself up to a wider audience 
for the first time and presenting today’s zeitgeist in a new way.

In January 2019, the typical Selvedge Run exhibitors will be present-
ing themselves alongside the ‘Zeitgeist’ brands and revealing their 
huge potential, showing how compatible they are and setting the 
tone for the future.

LOCATION
PANORAMA BERLIN 
ExpoCenter City 
South Entrance/Jafféstrasse
14055 Berlin

CONTACT
info@selvedgerun.com 
+49 (0) 3027 595 604 0

PRESS CONTACT
Petra Kraft / Thorsten Markwardt
Public Images GmbH
selvedgerun@public-images.de
+49 2154 493 90

WEB
www.selvedgerun.com
www.facebook.com/selvedgerun
www.instagram.com/selvedgerun
www.vimeo.com/selvedgerun

SELVEDGE RUNTuesday 15 January 2019, 9am–6pm

Wednesday, 16 January 2019, 9am–6pm

Thursday, 17 January 2019, 9am–5pm
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Change fashion together. Through collaboration and innovation, 
sustainability and technology. That is the vision of Neonyt, the glob-
al hub for fashion, sustainability and innovation. 

With its hub concept, Neonyt combines the most important ele-
ments of the fashion industry – style, business, inspiration, knowl-
edge, fun and community – in a neo-new way. The hub is made up 
of the Neonyt Trade Fair, the conferences Fashionsustain by Messe 
Frankfurt and #Fashiontech by Premium Group and the de-
sign-thinking format Thinkathon, the Neonyt Fashion Show, show-
cases, the influencer and blogger event Prepeek, networking events 
and, last but not least, the Neonyt Party.

The Neonyt Trade Fair will present a good balance of leading brands 
and newcomers – from contemporary, casual and urbanwear to 
denim, streetwear and sportswear down to business outfits. In ad-
dition to men’s, ladies’ and kidswear, the assortment of products on 
show also includes outdoorwear, shoes, accessories, jewellery and 
beauty. Additional highlight: The Neonyt Fashion Show will take 
place in the framework of MBFW at Ewerk Berlin.

Neonyt is taking over from trade fair duo Greenshowroom and 
Ethical Fashion Show. However, the sustainability promise remains 
unchanged. Neonyt is organized by Messe Frankfurt.

LOCATION
Kraftwerk Berlin
Köpenicker Straße 70
10179 Berlin

PRESS CONTACT
Lilliffer Seiler
+49 6975 756 738
berlin.presse@messefrankfurt.com

WEB
www.neonyt.com
www.facebook.com/Neonytberlin
www.instagram.com/neonyt.berlin

Tuesday, 15 January 2019, 10am–7pm

Wednesday, 16 January 2019, 10am–7pm

Thursday, 17 January 2019, 10am–5pm

NEONYT | GLOBAL HUB FOR FASHION, 
SUSTAINABILITY AND INNOVATION
NEONYT
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DER BERLINER SALON

The group exhibition with all designers will be taking place on 
Tuesday, 15th of January 2019 between 3:00 pm and 8:00 pm. For 
its ninth edition, the central design show of DER BERLINER SALON is 
relocating, presenting the Autumn I Winter 2019 collections of its 
fashion designers at the St. Elisabeth church in Berlin Mitte for the 
first time.

The classical building by Karl Friedrich Schinkel, was heavily dam-
aged during the second world war, however is being restored since 
the 1990s. During the reconstruction, it was consciously decided, 
not to rebuild the destroyed interior decoration. Elements such as 
the roof, the windows and the organ loft were complemented with 
timeless interpretations. An expression of the zeitgeist. In the new 
location the group exhibition will furthermore be orchestrated with 
a new presentation format, which becomes evident in the room lay-
out and the styling. Whilst the side aisle of the church functions as 
the presentation space for the individual designers, the central nave 
is being filled with a large editorial installation. The designs of all 
participating fashion designers are being combined freely. Like last 
January, product and interior design pieces will be integrated, this 
time being staged in the adjoining Villa Elisabeth. Through this, DER 
BERLINER SALON strengthens its credo of “Representing German 
Design”, whilst further expanding its aspiration to show a cross sec-
tion of relevant German designers. Emotional and inspiring.

Parallel to the group exhibition, the listed Villa Elisabeth will be host-
ing the VOGUE Salon. The German VOGUE’s format to promote 
young talents, which was initiated by the editor-in-chief Christiane 
Arp in 2011, will be displayed in the generous and grand hall on the 
first floor.

LOCATION
DER BERLINER SALON
im Kronprinzenpalais
Unter den Linden 3
10117 Berlin
- Invitation only - 

PRESS CONTACT
Pepe Burkhardt
Head of Public Relations & Communications
pepe.burkhardt@dbs-mode.de

WEB
www.derberlinersalon.com
www.facebook.com/DerBerlinerSalon
www.instagram.com/derberlinersalon
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Contact and requests for accreditation: redaktion@fashion-week-berlin.com
Presse requests for statements: pressestelle@senweb.berlin.de

On behalf of


